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Abstract

Introduction. This article examines the role and importance of cultural identity in the project culture of ethnodesign at the
present stage. The problem of preserving cultural identity in the context of globalization is one of the most important for
society. The culturological approach to the study of the construction of the entire project process is presented in the system
of traditions and the use of various innovative technologies, as a dialogue between ethnodesign and ethnic tradition. The
purpose of this study is to study the role of cultural identity in the process of forming an ethnodesign as a type of project
culture focused on national specifics. Research objectives: To study the concept of “cultural identity” in the context of
modern project culture. To study the basics of the creative process in ethnodesign as an artistic device in the inheritance
of cultural traditions.

Materials and Methods. For our study of the relationship between cultural identity and ethnodesign, several methodological
approaches will be used to study the problem. The methodological approach in our study allows us to make a justification
for the design of culture. In the historical and cultural approach to the study of the project culture of ethnodesign, its
sources of creativity based on cultural identity are considered. The method of historical analogy takes into account the
peculiarities of the formation of an ethnocultural sample, which affect the ways of its construction in ethnodesign. The
method of constructing an ethnographic sample due to the peculiarities of its formation. In the ecocultural approach of
ethnodesign research, the design process is defined as the direction of development “tradition — innovation”.

Results. Ethnodesign is an important component of modern project culture in the system of ethnocultural values,
preserving and developing traditional material culture. Ethnodesign provides the aesthetic value of ethnic cultural
elements in the project culture, reproduces the features of the subject environment, performs socio-cultural functions,
preserves ethnoartistic constants and their historical significance.

Discussion and Conclusion. At the present stage, the project culture of ethnodesign implements the transfer of cultural
identity, which acquires new characteristics and adapts traditional patterns to new conditions of reality. Ethnodesign in
the modern world carries out the transfer of the historical memory of the people. Globalization in the modern world has
brought changes that will serve as a turning point in the further development of the project culture of ethnodesign, its
reorientation towards cultural identity.
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AHHOTALUA

Beeoenue. Ilpobnema coxpaHeHUs KyIbTYPHOH MACHTHYHOCTH B YCIOBHUSIX INTOOANM3AINH SBISIETCS OTHON M3 BasKHBIX
JUTS COBPEMEHHOT0 o01iecTBa. PaccMoTpeHne poiy 1 3Ha4eHNs KyJIbTypHON HICHTUYHOCTH B IPOEKTHOM KyJIBTYpe 3THO-
ﬂHSaﬁHa Ha COBPECMCHHOM JTalIC ABJIACTCA aKTyaJIbHbIM U CBOCBPEMCHHBIM. LIem) HCCIICA0BAHUA — U3YUYUTDH POJIb KYJIb-
TYPHOW MJCHTHYHOCTH B Ipoliecce OPMUPOBAHHMS STHOAM3aHA KaK TUIA IPOSKTHON KYJIBTYPbl, OpPUEHTHPOBAHHOTO Ha
HaIlMOHABHYIO criennUKy. 3a/1a4H UCCIIEAO0BAHUS: B KOHTEKCTE COBPEMEHHOI POEKTHOM KYJIBTYPBI PACKPBITH TOHSATHE
«KyIbTypHasi HIEHTHYHOCTBY, UCCIEN0BAaTh OCHOBBI TBOPYECKOTO MPOLECCA B ATHOAU3ANHE KaK XyH0KECTBEHHOIO MIPH-
€Ma B HAaCJIeIOBAHUU KYJIbTYPHBIX TPaIULMH.

Mamepuanst u memoosl. MeTOIONOTUIECKHH TTOIXO0]] MO3BOMIAET cAeNaTh 000CHOBAaHUE IMPOCKTHOCTH KYJIBTYpHI; IPH-
MEHSETCS. UCTOPUKO-KYJIBTYPOJIOTUYECKUI MOAX0A K UCCIEI0BAaHUIO IPOEKTHOM KyJIbTYPbI 3THOIU3AMHA; METOJ UCTOPU-
YeCKOW aHAJIOTHH YYUTHIBAET 0COOEHHOCTH (POPMOOOPa30BaHUSI STHOKYIBTYPHOTO 00pasia, KOTOpbIe BIMSIOT Ha CIIOCO-
OBl ero MoCTpPOEHUS B ATHOAM3ANHE. Mcnonb3yeTcst MeTo MOCTPOSHUS STHOTpahuuecKoro oopasia, 00yCIOBICHHOTO
0coOeHHOCTSIMH ero (hopMooOpa3oBaHus. B 3KOKyIBTypOIOTHYECKOM MTOAXO/E MCCIIENOBAHNS STHOAN3AHHA ITPOCKTHBIN
IIPOLECC ONPENENAETCS KaK HAlPABICHUE PA3BUTHS «TPAJHLUS — MHHOBALIUS.

Pe3zynvmamor uccnedoeanus. ITHOAN3ANH SBISIETCSA BaXKHBIM KOMIIOHEHTOM COBPEMEHHOM NMPOEKTHOW KYJIBTYPHI B CH-
CTeM€ 3THOKYJIBTYPHBIX LIEHHOCTEH, COXPaHSIOMUI U pa3BUBAIOLINN TPAJULIMOHHYIO MaTepHAIbHYIO KyIBTYpy. DTHO-
JM3aiiH 00ecreunBaeT SCTETHYECKYI0 IEHHOCTh STHUYECKUX KYJIBTYPHBIX JIEMEHTOB B IPOEKTHOH KyJBType, BOCHPO-
W3BOJUT OCOOEHHOCTH TPEIMETHOI CPE/bl, BBHITIONHIECT COIMOKYIBTYPHBIC (DYHKIIMH COXPaHSIET STHOXYHAOKECTBEHHBIC
KOHCTaHTBI U UX MCTOpHYECKOe 3HadeHne. Ha 0CHOBaHMM KOMITJIEKCHOTO TIOIXOAA, N3YYEHHUs] HICTOYHUKOBOM 0a3bl, OT-
JIETbHBIX Hay4YHBIX NCCIEJOBaHMH M0 TeMe MOKa3aHa poJib KyJIbTYPHON HASHTUIHOCTH B TIporiecce (popMUpOBaHUS ITHO-
J3aiiHa KaK TUIA IPOEKTHOW KyJIbTYpbl, 3HAUMMOCTh JUAJIOra 3THOAU3alHA C STHUYECKON TpaguLiei.

Oécyscoenue u 3akniouenue. B IpoekTHON KyabType 9THOAM3aliHa Ha COBPEMEHHOM 3Talle pealn3yeTcs nepeaada Kyib-
TYPHOW MAEHTHYHOCTH, KOTOpas IPHOOpETaeT HOBbIE XapAKTEPUCTUKH M MPHCIIOCA0INBACT TPAJULIUOHHbBIE 00pa3Lbl K
HOBBIM YCJIOBUSIM PEaJbHOCTH. OTHOJHM3alH B COBPEMEHHOM MHPE OCYLIECTBISAET TPAHCIALMIO HCTOPHUUECKON NaMsITH
Hapoza. [Trobanu3anus B COBpeMEHHOM MUPE NPUHECIIA ITEPEMEHBI, KOTOPbIE CTAIH IIOBOPOTHBIM MOMEHTOM B JaJIbHEH-
1IeM Pa3sBUTHU IPOEKTHOM KyJbTypbl STHOAU3AiHA, U, KaK CIEICTBHE, €€ NEPEOPUECHTALMH Ha KYJIBTYPHYIO MICHTUY-
HOCTb, TPAAULIMOHHYIO KYJIBTYPY, ACTOPUUECKOE HACIEINE.

KuroueBble €10Ba: 3THOAM3AMH, IPOEKTHAS KyJIbTypa, KyJAbTypHast HACHTUYHOCTD, 3THOKYJIBTYpHAs TPa UM

s nurupoBanus. Haymosa E.I. OcMmbicieHne ponu KyabTypHOH HISHTHYHOCTH B COBPEMEHHOM STHONW3AHE.
TeopeTtnueckue ACTIEKThI. Hayunwiii anbManax cmpan IIpuyepromopos. 2025;11(2):32-36.
https://doi.org/10.23947/2414-1143-2025-11-2-32-36

Introduction. The problem of formation and preservation of cultural identity in the design culture today becomes
most relevant due to the increasing globalization in the modern world. Ethnodesign occupies one of the leading places
in the process of preserving cultural identity and acts as one of the significant types of art, capable of transmitting the
unique cultural traditions of a certain nation or ethnic group. The interdisciplinary approach in the methodology of design
projecting causes putting the problem of cultural identity at the forefront of the research. The interdisciplinary fusion of
historical sciences, ethnographic research, and art history is realized in the design culture of ethnodesign, contributing to
the formation of cultural identity of students.

Today ethnodesign covers an extensive zone of human activity. It is connected with the increased interest in national
culture, development of domestic tourism, in particular, popularization of rural and ecotourism. In the education system,
design and ethnodesign are presented as an interdisciplinary complex design and artistic activity. Integration of humanities
and engineering and technical sciences allows to bring to a new level of artistic thinking in design culture, transfer of
folk-art traditions on an industrial basis. “The central problem of design is the creation of culturally and anthropologically
appropriate object world, aesthetically evaluated as harmonious, holistic. Hence the special importance for design is the
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use of means of humanitarian disciplines — philosophy, culturology, sociology, psychology, semiotics, etc. — along with
engineering and natural science knowledge. All this knowledge is integrated in the act of design and artistic modeling of
the subject world, based on figurative, artistic thinking” [1, p. 39].

The propaganda of radical functionalism became the basis for the formation of the so-called “international style”
in design, where form follows function. This movement dates back to the beginning of the last century, during a period
of rapid industrial growth. “One of the negative consequences of this slogan can be considered the devaluation and
destruction in the modern world of ethno-cultural identity and rich national uniqueness in the object world around us, as
well as it is associated with the high growth of the industry of «simulacrums» and virtualization of things. An important
role is played by the factor of intrapersonal and interpersonal alienation of people from the modern reality, which leads to
the adherence to the machine and thingism” [2].

The basis of modern design projecting is the principle of rationality and functionality, born in the process of integration
of artistic culture and material culture. If we turn to the prehistory of design, before the time of the industrial revolution,
it is clearly traceable that the origins of design belong to decorative folk art and craftsmanship.

Studying the current state of the world community, we can note the critical attack of modern technologies on universal
and cultural values, unification of the object-spatial environment, which leads to the loss of identity of the population.
Outside the cultural paradigm, design becomes a source of alienation of the individual in the environmental space.
Specialists see the way to humanization of the environment through a return to cultural traditions in design culture,
reflecting national and regional cultural diversity in the material and spiritual world.

Recently, in the humanities, special attention has been paid to the issues and problems of national culture, the
uniqueness of national diversity, which form the basis of ethnodesign. Obviously, the special place of ethnodesign should
be considered in the context of traditional culture, where its origins and foundations, which determine the formation of
cultural identity, are located. In the early 2000s, there was a great interest in the problem of cultural identity in design
culture in studies of cultural studies.

In his works on the study of design culture O.I. Genisaretsky considers cultural identity as part of the meaning
of the project concept “Design is necessary for the implementation of design activities in the habitat displayed in the
way of life” [3]. In Kantor’s research, social relations and a certain culture are the main factor of design culture, which
realizes the creation of the surrounding object environment according to certain cultural norms and values [4, p. 98].
E. Erikson considers identity “...as an inspired sense of identity and wholeness, and a process that encompasses all stages
of a person’s life, in fact — it is the history of his life, which reveals itself first of all, in its critical moments™ [5, p. 205].
According to research, ethnodesign inherits spiritual traditions, artistic values and is oriented to the cultural identity of
a given society and an entire nation. The study of ethnodesign in various aspects of creative orientation, aesthetic and
artistic interaction with national cultural features is presented in the works of G.G. Kurierova [6].

The analysis of modern scientific works shows that the preservation in the design culture of ethnodesign, the uniqueness
of regional culture, understanding of all the values of ethnic culture, which constitutes the phenomenon of cultural identity,
makes it possible for the designer to embody ethnic cultural uniqueness in the design idea. “The specificity of ethnodesign
gives the opportunity in the design environment to convey the mentality, customs and manners, traditions that make up
the cultural identity of a given people and embody them in the artistic modeling of the surrounding world, in the context
of artistic thinking” [7, p. 142]. In his works, K.M. Kantor interprets culture as “...a project, and according to which all
the special activities of this culture, mores and customs, national mentality, the man himself are built” [8, p. 241]. We can
conclude that the vector of historical development of each nation in a particular historical context is determined by the
project of a particular cultural and historical type based on national culture.

The aim of this research is to study the features of cultural identity in the system of ethnocultural values and to
investigate the phenomenon of ethnodesign as a nationally specific type of design culture and a carrier of cultural identity.
Objectives of the study: to consider the concept of “cultural identity” in the context of design culture; to determine the
foundations of ethnodesign design culture as a carrier and relay of cultural identity.

Materials and Methods. To investigate the relationship between cultural identity and ethnodesign, several approaches
are used for study. The methodological approach makes a case for the design of culture. When designing environmental
objects in ethnodesign, there is a need to understand the sources of the image of the environment, national or regional
features that belong to the ethnocultural heritage. The expression of new forms of ethnic cultural elements in the design
images is defined as stylization, interpretation or imitation. They are all related to ethnic tradition, the most important
category of preserving ethno-cultural experience.

Elements of ethnic tradition are reflected in the process of artistic interaction and art-image system [9, p. 50], a number
of works consider the principles of artistic shaping in ethnodesign, where the spiritual content of the artwork is based on
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ethnic tradition with its unique mentality [10]. These studies give reason to conclude that the awareness of ethnic tradition
has a methodological significance in the process of formation of cultural identity in ethnodesign.

The fact of origin of modern design as an art form is considered in the historical aspect, design was formed on the
basis of traditional crafts and applied arts. Studying the process of ethnodesign formation in the context of traditional
material culture, it is necessary to trace its historical and cultural continuity in the sphere of folk craftsmanship and
applied art. The method of historical analogy or the method of historicism is actively used to implement projects in
modern ethnodesign [11, p. 344].

In the ecocultural approach of ethnodesign research, the design process is defined as a direction of development
“tradition-innovation”, where the traditional craft approach to the creation of design objects is considered from the angle
of modern conditions and technologies. Different approaches to the study of the peculiarities of ethnodesign design
culture and its place in the formation of cultural identity are deeply interconnected: the created cultural environment
shapes the spiritual needs of an individual, regulates social relations in society and regulates the relationship between
man and nature.

Results. The problem field of research of ethnodesign in the process of formation of cultural identity has shown the
following results:

The analysis and study of sources on this problem showed that the phenomenon of cultural identity is the preservation
of the uniqueness of regional culture in the design culture of ethnodesign, understanding of all the values of ethnic
culture and this approach gives the designer the opportunity to embody ethnic cultural uniqueness in the design idea.
Globalization has a significant impact on the changing cultural identity of different groups in modern society as they are
included in the global system of relationships. Globalization spreads common values leading to unification, under the
influence of which cultural identity acquires shades not peculiar to a given culture.

In the process of work we have considered the realized author’s projects of ethno-cultural orientation in different
regions of the Russian Federation, where the concept is based on the ethno-cultural research of a certain people: “Aita-
Bulung camp (it is a complex of Kalmykia), Cherkasskaya village (Rostov-on-Don), Starozolotovsky farm (Association
of the Most Beautiful Towns and Villages of Russia) and open-air museum “Tikhiy Don” (Rostov region), Russky farm
(it is a complex of Rostov region). The concept of “cultural identity” in the context of project culture was considered and
the foundations of ethnodesign project culture as a carrier and relay of cultural identity were defined in accordance with
the goals and objectives of this study.

Based on the project analysis, the following conclusions are drawn:

1. Cultural identity is formed by understanding, learning and accepting cultural values, elements of consciousness,
certain behavioral norms and tastes dominant in a given society.

2. Loss of specific understanding of the “Spirit of Place” occurs in the absence of a traditional spiritual and artistic
tradition in a society and ultimately contributes to environmental tension.

3. In the process of designing cultural and tourist objects, the role of ethnodesign in the formation of cultural identity
with the strengthening of its humanitarian-educational function increases.

4. Ethnodesign is an important component of modern design culture in the system of ethnocultural values, preserving
and developing traditional material culture.

5. Ethnodesign provides the aesthetic value of ethnic cultural elements in the design culture, reproduces the features
of the object environment, performs socio-cultural functions preserves ethno-artistic constants and their historical
significance.

6. In the project culture there is a natural process of actualization of folk traditional art in art and project activities, as
transmitting the unique human experience of emotional and psychological mastering of the world.

The data obtained during the study suggest that the awareness of ethnic tradition is of methodological importance in
the process of cultural identity formation in ethnodesign.

Discussion and Conclusion. Globalization in the modern world has introduced the desire to unify the way of life
according to European norms, which has led to great problems in preserving peoples’ own cultural identity, making them
only a conduit of foreign values and ideas. These attempts to regulate local cultures can be regarded as a threat to the loss
of peoples’ cultural and national identity. The transformation of traditional cultural space creates a sense of uncertainty
and anxiety in society.

The project culture of ethnodesign at the present stage realizes the transfer of cultural identity, which acquires
new characteristics and adapts traditional samples to new conditions of reality. Globalization is countered by the
preservation and self-affirmation of different national cultures at a given time in accordance with modern technologies
and in a given culture.
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Recently in ethnodesign there is a clear desire for interdisciplinary research: the study of cultural heritage, history,
traditional culture, regional natural conditions and spiritual experience, which enriches the learning process of students,
contributes to the transfer and preservation of the cultural code of their own identity.

Ethnodesign refers to regional problems and in project activities returns to modern life traditional samples of dishes,
furniture, which are reproduced according to old samples with the use of new technologies, create a certain spiritual
environment for people’s lives, inscribed in the cultural code of the people. Globalization in the modern world has brought
changes that will serve as a turning point in the further development of the project culture of ethnodesign, its reorientation
towards cultural identity.
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