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Abstract  
Introduction. The article is devoted to the acute socio-philosophical issue ‒ the transformation of axiosphere of modern 
society, which has gained special relevance at present due to changes in the conditions of socialization, the paradigm shift 
in the perception of technical devices, the changing lifestyle of the “digital generation”.
Materials and methods. The complexity of the methods applied in the study is explained by the problematic of the work, 
extrapolating the methodology of philosophy and sociology. The theoretical and methodological basis is the concepts of 
R. Inglehart, A. Maslow, N. Howe and U. Strauss. The object of the study is the specifics of the transformation of the value 
paradigm of the “digital generation”, since today there is a convergence of values with needs, the perception of terminal 
values as instrumental values. It is hypothesized that in the conditions of information society and widespread digitalization, 
the “digital generation” has undergone a transformation of the sense of existential security, which is ambiguous, since the 
loss of traditional moral and ethical guidelines and spiritual alienation is possible.
Results. The necessity of periodic axiological analysis of the “digital generation” is emphasized, outlining specific 
markers for identifying patterns of social development and transformation of value dominants of the “digital generation”. 
It is pointed out that when introducing modified versions of modern technologies and the latest digital technologies into 
the publicly accessible information space, one should not forget about social, psychological, axiological control, end-
to-end analytics and the consequences of implementation, especially in terms of the qualitative outcomes of the entire 
process of socialization of the “digital generation”.
Discussion and conclusion. In the course of the research, the level of existential security of the “digital generation” was 
determined. The markers of identity, fulfillment, and fullness have been specifically identified, allowing to identify the 
points of feeling and perception of existential security of the “digital generation” at the current stage of development of 
the information society.
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Аннотация
Введение. Статья посвящена острому социально-философскому вопросу – трансформации аксиосферы сов-
ременного общества, получившему особую актуальность в настоящее время в связи с изменениями условий 
социализации, сменой парадигмы восприятия технических устройств, изменением образа жизни «цифрового 
поколения».
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Материалы и методы. Комплексность примененных в исследовании методов объясняется проблематикой ра-
боты, экстраполирующей методологию философии и социологии. Теоретико-методологической базой высту-
пили концепции Р. Инглхарта, А. Маслоу, Н. Хоува и У. Штрауса, Объектом исследования является специфика 
трансформации ценностной парадигмы «цифрового поколения», поскольку сегодня наблюдается сближение 
ценностей с потребностями, восприятие терминальных ценностей в качестве инструментальных ценностей. 
Выдвигается гипотеза, что в условиях информационного общества и повсеместной цифровизации у «цифрового 
поколения» произошла трансформация ощущения экзистенциальной безопасности, что является неоднозначным, 
поскольку возможна потеря традиционных моральных и нравственных ориентиров и духовное отчуждение. 
Результаты исследования. Подчеркивается необходимость периодичного аксиологического анализа «цифрового 
поколения», обозначив конкретные маркеры для выявления закономерностей развития общества и трансформации 
ценностных доминант «цифрового поколения». Указывается, что внедряя модифицированные версии современных 
технологий и новейшие цифровые технологии в общедоступное информационное пространство, не следует 
забывать о социальном, психологическом, аксиологическом контроле, сквозной аналитике и последствиях 
внедрения, особенно в части качественных итогов всего процесса социализации «цифрового поколения».
Обсуждение и заключение. В процессе исследования определён уровень экзистенциальной безопасности 
«цифрового поколения». Прицельно определены маркеры идентичности, исполненности и наполненности, 
позволяющие выявить точки ощущения и восприятия экзистенциальной безопасности «цифрового поколения» 
на современной стадии развития информационного общества.

Ключевые слова: цифровое поколение, социализация; экзистенциальная безопасность, ценности, цифровизация, 
информационное общество
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Introduction. The transformations observed in the axiosphere of the information society at the modern stage of 
development have determined the transformation of not only the value paradigm, but also the conditions of socialization, 
the paradigm of perception of technical devices, and the lifestyle of a generation characterized by a high level of 
involvement in information and communication technologies and information and technological processes. “Digital 
generation” is at the forefront of discoveries not only in the field of modern branches of science, rapidly developing in 
line with digitalization, but also existential changes. The observed changes, primarily in the social sphere, but occurring 
everywhere due to the high-speed and high-tech development of the infrastructure surrounding modern man, are so 
radical that they need socio-philosophical comprehension of the impact on a small social group, which is the project of 
the future in the present.

The phenomena we observe today are unprecedented and illustrate the rapid transformation of the environment. 
In the literature one can find descriptions of social fractures that have changed the course of history and analyze their 
consequences for the individual in society such as, for example, the transformation of worldview and motivation due to 
a fundamental difference in the conditions of socialization. Two problems can be found in the description of this situation: 
the intergenerational gap and the change of values from materialistic to post-materialistic.

The logically arising question concerning the conditions of observing this social transformation as a kind of experiment 
by researchers is solved thoroughly, but in two different ways. On the one hand, they conduct an interdisciplinary analysis 
of the impact of phenomena and conditions of processes that determine constructive or destructive vectors of socialization 
and professionalization in the digital society [1]. On the other hand, they observe individual representatives of a certain 
socio-demographic group, inviting them for interviews at regular intervals to trace changes in their lives in the context of 
social and political events.

In this paper, the analysis of the transformation of the value paradigm in the digital age will be carried out on the basis 
of observations of the level of existential security of the socio-demographic group formed in the changed conditions of 
socialization, the inherent paradigm shift in the perception of technical devices, and the atypical lifestyle of the “digital 
generation”.

Materials and methods. In this study, the methodology takes a complex character due to the specifics of the research 
problems, as well as research traditions of axiological analysis. The theoretical and methodological basis of the study 
was formed by the concept of postmaterialism of R. Inglehart, the theory of generations of N. Howe and U. Strauss, the 
theory of needs of A. Maslow. The theory of generations by Hove-Strauss is of particular interest due to the fact that it has 
enriched the idea of differences between the population not only by demographic characteristics, but also by existential 
ones [2]. N. Howe and W. Strauss emphasized the existential experience that was received by a certain socio-demographic 
group at a particular stage of its development and assimilated as certain values, attitudes, beliefs, value orientations. The 
reference to the existential as a key basic element is also present in R. Inglehart, who associates large-scale sociocultural 
transformations, including axiological ones, with it [3‒5]. The web service “Google Forms” was used as a collection tool; 
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to analyze the obtained results were uploaded to an XLS file for further automated processing using the author’s program 
code implemented in the modern programming language Python.

Results. In the course of the study, representatives of three different generations, differentiated according to Howe-
Strauss’ generational theory – “Generation X” or the “Unknown Generation” (1963‒1983), “Generation Y” or the 
“Millennium Generation” (1983‒2003), and “Generation Z” or the “Digital Generation” (2003 ‒ present) were interviewed. 
The research interest was aimed at determining the level of existential security of the “digital generation” in comparison 
with generations formed outside of digital conditioning. The research task was to formulate existential markers of identity, 
fulfillment, and fullness that would allow us to correctly identify patterns of development of individual small social 
groups and discover interrelationships between meaning and structural elements affecting social development. In order 
to solve this task, four questions were formulated, which, as it seems, will illustrate the current state of the problem: “Do 
you experience a sense of existential security?”, “Do you feel part of any community (family, colleagues, classmates, 
etc.)?”, “Do people around you approve of your decisions and actions?”, “Do you experience fear of not being able to 
realize yourself in the future?”.

R. Inglehart thought about the sense of existential security in the context of changing conditions in which a person 
exists. It is undeniable that digitalization can be considered as changed conditions of human existence, continuing the 
research traditions [6]. Information and communication technologies simplify a number of processes in the life of society 
by automating many functions, on the one hand. On the other hand, firstly, they threaten the privacy of private life, 
secondly, as researchers record, they have a particularly strong impact on the environment, thirdly, they have many social, 
economic, environmental and/or other consequences [7‒8]. In this regard, the existential perception of security of the 
generation formed in the conditions of digitalization is of particular interest.

The answers of respondents to the question “Do you experience a sense of existential security?”, presented in 
the form of a diagram in Figure 1, allowed us to determine that 36.4 % of representatives of “generation X” do not 
experience a sense of vulnerability to existential challenges. The feeling of confidence in this question is found in 44.8 % 
of representatives of “Unknown generation” and 46.3 % of representatives of “Generation Z”. As can be seen, the level 
of existential security shows the highest value in the “digital generation”.

Fig. 1. Respondents’ answers to the question “Do you experience a sense of existential security?”

The question naturally arises as to what may be the reason for the observed situation ‒ we assume that it is the 
subjective feeling of belonging. In this connection the respondents were asked the following question “Do you feel 
yourself a part of any community (family, colleagues, classmates, etc.)?”.

It seems that it is the subjective feeling of belonging to a community that can become a barrier that can prevent the 
establishment of a sense of existential security, and sometimes, as scientists believe, make it almost impossible [9].

Respondents’ answers to this question, presented in the form of a diagram in Fig. 2, allowed us to determine that the 
absolute majority of respondents – representatives of all three generations – admitted that they feel part of their family, 
professional community and a group of like-minded people. At the same time, it should be noted that it is “Generation Z”, 
to a greater extent ‒ 94.4 % ‒ that feels a sense of belonging and involvement, only 3.3 % of representatives of the “digital 
generation” did not find such feelings in themselves and 2.3 % of them found it difficult to answer.
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Fig. 2. Answers of respondents to the question “Do you feel yourself a part of any community 
(family, colleagues, classmates, etc.)?”

The results confirmed the hypothesis put forward and at the same time served as a prerequisite for forming the idea 
of what may be the reason for the approval of such feelings ‒ we assume that it is the approval of the decisions and 
actions of the digital generation by others. This is due to the fact that, according to the results of generalized studies, the 
values of “trust” and “support” occupy the highest positions in the system of values of the “digital generation” [10‒11]. 
In this regard, the respondents were asked the following question “Do people around you approve of your decisions and 
actions?”.

The respondents’ answers to this question, presented in the form of a diagram in Figure 3, allowed us to determine that 
76.6 % of the representatives of the “Digital generation” are sure that people around them (family, friends, colleagues, 
like-minded people) approve of their decisions and actions. It is also observed that this generation has the lowest number of 
answers among the undecided, only 2.8 %. Also, 67.8 % of representatives of “Generation Y” and 36.4 % of respondents 
among “Unknown generation” believe that people around them approve of their decisions and actions.

Fig. 3. Respondents’ answers to the question “Do people around you approve of your decisions and actions?”
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The findings aroused research interest in the implications of the observed phenomena for the future of the «digital 
generation», namely the possibility of self-actualization of the “digital generation” in the future, in the conditions of 
technological singularity ‒ in this regard, the respondents were asked the following question “Do you experience fear of 
the lack of opportunity to realize themselves in the future?”.

The respondents’ answers to this question, presented in the form of a diagram in Figure 4, allowed us to determine that 
there are no undecideds among the respondents of “Generation X”. 54.5 % have no doubts about the possibility to realize 
themselves in the future in various spheres in the conditions of technological singularity.  At the same time, younger socio-
demographic groups that have been socialized in the conditions of digitalization: “Generation Y” and “Generation Z” do not 
experience fear of the lack of opportunity to realize themselves in the future – in 32.2 % and 27.6 % of cases, respectively.

Fig. 4. Answers of respondents to the question “Do you experience fear of lack of opportunities 
to realize yourself in the future?”

Thus, in the course of the research we managed to identify the identification markers of identity, fulfillment and 
contentment in order to identify the regularities of social development and transformation of the value dominants of the 
«digital generation» in the information society. In addition, it is quite obvious that it is necessary to periodically conduct 
an axiological analysis of the “Digital generation” due to its vulnerability to indoctrination, realized, among other things, 
with the help of modern digital technologies. Digital technologies have a special meaning for the “Digital generation”, 
while the meanings transmitted by them are not always interpreted correctly by the “Digital generation”. In this regard, 
when introducing modified versions of modern technologies and the latest digital technologies into the publicly accessible 
information space, one should not forget about social, psychological, axiological control, end-to-end analytics and the 
consequences of implementation, especially in terms of the qualitative results of the entire process of socialization of the 
“Digital generation”.

Discussion and conclusion. As the main conclusions of the study, let us note the following. First, the introduction of 
both meanings, images and ideas, as well as the latest and modified technologies into the publicly available information 
space inevitably affects the conditions of socialization, the paradigm of perception of technical devices, and the lifestyle 
of the “digital generation”. The feeling and perception of the new social reality determines the decisions and actions of the 
“digital generation”, which in its present shapes the future of society as a whole. In this regard, the purpose of introducing 
a semantic or structural element should be obvious to society, otherwise existential threats may arise. 

Secondly, confronting existential threats arising in the process of transformation of the value paradigm in the digital era 
is possible in the case of a sense of existential security based on tradition. In the case of the absence of a sense of existential 
security based on traditional values, or its assertion in the conditions of transitive reality and digital conditionality is 
contradictory in connection with the violation of the continuity between generations because it is based not on traditional 
ways of its formation, but on ephemeral ones, the verification of which, due to their novelty, has not yet been made.

Thirdly, the existential markers of identity, fulfillment and fullness allow us to identify the points of feeling and 
perception of existential security of the «digital generation» at the current stage of development of the information society.

The approach proposed in this study will make it possible to correctly identify patterns of development of individual 
small social groups and discover interrelationships between meaning and structural elements affecting social development.
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