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Abstract

Introduction. The article is devoted to the topical direction of increasing the competitiveness of hotel enterprises in
Rostov region.

Materials and methods. The complexity of the methods applied in this study is explained by the subject of the work,
extrapolating the methodology of sociology, pedagogy, philosophy and a number of economic disciplines related to the
study of the specifics of the organization of bleisure tourist services in accommodation facilities and the study of the
importance of this sector in the activities of business hotels in the Rostov region and the city of Rostov-on-Don. The object
of the study is the specifics of the organization of bleisure tourist services as a factor in increasing the competitiveness of
hotel enterprises.

Results. Changes in society, associated with active lifestyle and travel policy of large corporations, have given rise to
a new type of tourism in Russia — bleisure. The need to popularize and develop bleisure tourism as a growing segment
for hotel companies is emphasized. A number of reasons contribute to the development of this trend. Firstly, bleisure is
an excellent tool for motivating employees. According to statistics, up to 64 % of employees say that after even a short
vacation they feel better and want to return to work. About 61 % of employees who have combined a business trip with
a personal travel experience an increase in productivity when they return to the office.

Discussion and Conclusion. The bleisure phenomenon is a potentially lucrative market that is growing and is likely
to become more attractive to those working in the hospitality industry in the coming months and years. Increasing the
number of business accommodation facilities and expanding the range of additional services will provide jobs, raise living
standards due to the growth of the population’s income and increased revenues of local budgets, promote the development
of small businesses, which will affect the solution of important socio-economic problems of the Don region.
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Mamepuanvt u memoovl. KOMINIEKCHOCTh IPIMEHEHHBIX B IaHHOM HCCIIEIOBAHUHM METOJOB OOBSICHACTCS TEMAaTHKOH
paboTHI, FKCTPATIONIUPYIOIIEH METO0JIOTHIO COLIMOIOTHH, TIEAATOTUKH, PUIOCO(UH U PSa SIKOHOMHYECKUX AUCIUILINH,
CBSI3aHHBIX C M3YUCHHEM CIEeN(HUKN OpraHu3alliy 00CTy)KUBaHU bleisure TypUCTOB B CpeICTBaX pa3MELICHUs U UccIle-
JIOBaHUE 3HAYEHUSI 3TOTO CEKTOPA B JISSITENbHOCTH Ou3Hec-oTenel PoctoBckoit oonactu u . PoctoBa-Ha-/loHy. O0beKTOM
WCCIICIOBAaHMA SBISETCS CIeluduKa opraHm3anuu oOciyxuBaHHS bleisure TypucToB Kak (hakTopa ITOBBIIICHHUS
KOHKYPEHTOCIIOCOOHOCTH TOCTHHUYHBIX TPEIIPHUSTHI.

Pe3ynomamut uccnedosanus. Vi3sMeHeHus! B 00IIECTBE, CBSI3aHHBIC C aKTUBHBIM 00pa3oM JKM3HH OOILECTBA M TPEBEI-
HOJIMTHKON KPYITHBIX KOpIIOpalui, mopoanny B Poccun HOBBIN Buj TypusMma — bleisure. [ToguepkuBaeTcst HEOOX0AMMOCTh
TIOMYJISIPU3AIM U Pa3BUTHA bleisure Typn3Ma Kak pacTyIIEro CErMEHTa Uil TOCTUHWYHBIX Npeanpuatuil. Pazsutnio
JTAHHOTO HAIPaBJIECHHS CIIOCOOCTBYET IENbIH psiA MpuauH. Bo-TiepBhIX, bleisure — 3T0 OTIMYHBIN HHCTPYMEHT MOTHBALINA
corpyauukos. [To crarucruke, 10 64 % cOTPYTHUKOB 3asIBIISIFOT O TOM, YTO HOCIIE J]akKe HEOOIIBIIIOT0 OTITYCKa YyBCTBYIOT ce0st
JIy4Ille ¥ XOTAT BEPHYThCS K pabote. Okono 61 % paboTHUKOB, COBMELIABIINX KOMaHIUPOBKY C JIMYHBIM ITyTEIIECTBHEM,
OLIYTHJIM POCT MPOAYKTUBHOCTH IO BO3BPAIIECHHIO B OHC.

Oécyscoenue u 3akniouenue. SIpnenue bleisure sBASETCS MOTEHIMAIBHO MPHOBIIBHBIM PHIHKOM, KOTOPBIH pacTeT
1, BEPOSTHO, CTaHET OoJiee TIPUBJIEKATEIbHBIM JUIS T€X, KTO pad0TaeT B TOCTHHUYHON MHIYCTPUH B ONMKaiIie MecsIbl
U Tofibl. YBEJIMUEHHE YUCIIa CPEACTB pa3MELICHUs JeJI0BOTO XapaKTepa U pacuIMpeHHe aCCOPTUMEHTA JIOTOIHUTEIbHBIX
ycIyr obecrieunt pabodne MecTa, TOBBICUT YPOBEHD JKU3HH O1arofapst pocTy A0X0[a HaCEIeHHs M yBEINIEHHS J0X00B
MECTHBIX OIOIDKETOB, OyleT criocoOCTBOBATH PAa3BUTHIO MAJOTO HMPEANPHHUMATENBCTBA, YTO TOBIHMAET HA PEIICHHE
Ba)XKHBIX COI[O-9KOHOMHUYECKUX NpobiieM JJoHCKOTO pernoHa.

KuroueBble ciioBa: bleisure Typuct, bleisure TypusM, TOCTUHUIIA, TOCTHHAYHAS yCIyTa, TOMOJHUTEIbHAS TOCTHHUYHAS
ycmyra, o0cimykuBaHue, On3Hec-0TelNb, IeJI0BOH Typu3M, PocToBckast obmacTh

Jas uutupoBanus. [Terperko A.C., [IpoBoropuna B.B., Oxunmns [.E. Opraanzamnus o0caykuBaHus OJIeiKe-TypHCTOB
Kak (haKTop NOBBIIMIEHHS KOHKYPEHTOCIOCOOHOCTH TOCTMHHYHBIX Tpeanpusatiii PocroBckoit obmactu. Hayunwii
anvmanax cmpan puueprnomopos. 2024;10(1):45-50. https://doi.org/10.23947/2414-1143-2024-10-1-45-50

Introduction. Today, tourism has become a leading economic sector, accounting for 10 % of global GDP and 6 %
of total world exports. With more than a billion people traveling around the world every year, tourism is becoming
a powerful and transformative force that is fundamentally changing the lives of millions of people for the better. Against
the backdrop of demand for domestic tourism, bleisure travel is growing in popularity.

Bleisure tourists are becoming a rapidly growing and profitable segment for hotel companies, so hotel managers are
trying to focus on attracting and servicing this category of tourists.

Hotels that can attract bleisure tourists potentially benefit by generating revenue not only from the sale of business
services, but also from the sale of additional food, health, entertainment, sightseeing, household services, as well as from
the sale of the main service of accommodation when the duration of the tour increases. For this reason, many hoteliers are
looking to appeal to this growing business and leisure-based demographic.

It’s important to realize that business travel spending is increasing year-over-year. Since 2015, business travel spending
has increased by 6-7% annually. Opportunities to attract loyal customers have made business travelers the main focus
of the tourism industry. The organization of bleisure tourist service in accommodation facilities can act as a factor of
sustainable development of business hotels, due to the implementation of additional services no longer of a business
nature, the duration of the guests’ stay and increasing the load of the hotel room stock on weekends.

The purpose of this paper is to analyze the specifics of the organization of bleisure tourist services in accommodation
facilities and to study the importance of this sector in the activities of business hotels in the Rostov region and the city of
Rostov-on-Don.

Materials and methods. The intensive development of bleisure tourism promotes the need to develop technologies
for serving bleisure tourists in hotels. Organization of their service in hotel enterprises can become a sustainable factor in
increasing the competitiveness of business hotels in the Rostov region.

For more detailed elaboration of the issue, it is necessary to refer to the works of such authors as: Orit Unger, Natan
Uriely [1], Bongkosh Rittichainuwat, Eric Laws, Rengson Maunchontham, Suphaporn Rattanaphinanchai, Sanvicha
Muttamara, Kris Mouton, Yueling Lin, Chanatip Suksai [2], Lloyd C. Harris, Andrew Pressey [3].

Due to the fact that the expansion of the segment of bleisure tourist services directly affects the increase of
competitiveness of business hotels, it is very relevant to study the trends and specifics of hotel business development
both in the world and in Russia. These issues are devoted to the works of the following authors: A.O. Nabil, Channouf
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AsmaAl-Zaidi, 2016 [4], Mehmet Ali K&seoglu, Mehmet Altin Eric Chan, Omer Faruk Aladag, 2020 [5], L.N. Kazmina,
V.S. Makarenko, V.V. Provotorina, T.N. Grigorenko, G.E. Ekinil, E.M. Shevchenko, A.S. Petrenko [6, 7, 8, 9, 10, 11, 12, 13].

The methodology of the study is of a comprehensive nature due to the multifaceted nature of the topic under
consideration. We used a variety of general scientific methods in combination with conceptual-logical and comparative
analysis of the data obtained in the process of research.

Results. The popularity of Bleisure tourism increased about five years after its emergence — in 2016. Changes in
society associated with active lifestyles and the travel policies of large corporations have given rise to a new type of
tourism in Russia — bleisure. The bleisure phenomenon began to gain momentum at the same time as millennials began
to play an increasingly important role in the global economy, accounting for 38 % of all such travelers. Generation X and
baby boomers each account for 31 % of transactions, highlighting the need for travel companies to attract all of these age
groups.

Bleisure tourism is a growing segment of hotels around the world that combines business and leisure travel. Bleisure
travelers combine business commitments with non-work activities in one trip. They can be devided into two main
categories: corporate, group or conference guests who use several vacation days for their business travel, and business
travelers who take along fellow travelers such as friends or family members.

For business travelers, bleisure travel is very attractive for several key reasons. At a basic level, combining work and
fun or personal activities helps create a much better work-life balance. This leads to greater happiness, lower stress levels.

In many cases, bleisure travel represents an ideal opportunity to save on travel costs associated with traveling abroad.
Many business travelers return to the same place repeatedly, or at least more than once. With this in mind, bleisure trips
give travelers the opportunity to get to know the place and its culture better. This, in turn, can help to improve the quality
of work performed while allowing for more meaningful business relationships to be formed.

Finally, bleisure offers the opportunity for business travelers to travel with a companion such as a friend, partner or
colleague. This can help prevent feelings of isolation and contribute to the overall enjoyment of the trip.

Bleisure tourism in Russian companies is most popular in the following industries:

— 24 % of bleisure travelers work in technology /I'T/software;

— 13 % of bleisure travelers work in manufacturing;

— 12 % of bleisure travelers work in finance;

— 8 % of bleisure travelers work in healthcare;

— 6 % of bleisure travelers work in education.

Typical initial purposes of bleisure travel include:

— traveling to a conference;

— traveling to an external meeting;

— sales;

— internal meetings;

— traveling for “other” reasons.

Bleisure travelers make business trips with overnight stays from once a week to once a year.

The hospitality industry in the current market conditions is taking the lead in terms of attractiveness for business
development in the Rostov region. This sphere turned out to be one of the few industries able to quickly adjust to the
changing conditions. Due to the opportunities of profit maximization and efficient functioning of hotel enterprises, the
hospitality segment can be considered with a high level of profitability and adaptability.

In the city of Rostov-on-Don today operates more than 150 accommodation facilities with a room stock of 4750 rooms
and is designed in total to receive about 10000 guests. The city of Rostov-on-Don ranks 4th in terms of hotel room supply
and average cost of accommodation among million-strong cities (Fig. 1).

Hotel companies operating in the category “no stars” account for 48 % of the total volume of the hotel market structure.
During the peak season the occupancy rate of accommodation facilities of this category varies from 85 % to 90 %, during
the rest of the time 50-55 %. The seasonal occupancy of two- and three-star hotels reaches 75-80 % (40—45 % in the
off-season). Four-star hotels in the season are filled by 65-70 %, and in the passive period — 35 %. The occupancy rate of
five-star hotels is about 65% in season and 30-35 % in the off-season.

In 2021, there were 549 400 people accommodated in collective accommodation facilities of Rostov-on-Don (23 700 of
them are foreign citizens). The lion’s share of tourist traffic that goes to Rostov region falls on representatives of business
tourism. In general, the average duration of stay of tourists is from 1 to 4 nights.

Bleisure travelers need comfort, efficiency and flexibility. Hotel chains around the world are recognizing this necessity
and are quickly adapting to it. Accommodation facilities are ready to offer business travelers and new room formats that

47



48

Petrenko A.S. et al. Organization of bleisure tourists service as a factor of increasing the competitiveness of hotel enterprises in Rostov region

can be either a bedroom or an office, instead of being both at the same time. The idea is to help guests separate their work
and personal time. Some business hotels are trying out the launch of the newest suite division, which will be able to meet
the growing demand for work and leisure travel:

—asuitable workplace. For bleisure tourists, the top priority is their work and they need to have the necessary amenities
to work efficiently and comfortably (Wi-Fi, Internet access, long distance telephone service, a desk with an ergonomic
chair in the room, plenty of easily accessible outlets, etc.);

— childcare and facilities for children. Many bleisure travelers take their families with them, including partners and
children. These travelers are looking for rooms with enough space for the whole family, such as a separate bedroom with
a door that closes for better sleep and work. Family members also want amenities and activities to enjoy while the
business traveler works, such as a private pool, playground, beach or babysitting services;

— concierge services. Bleisure travelers spend less time planning their leisure trips than they do planning a traditional
vacation. They will be thrilled to find a hotel that provides good local recommendations or helps them purchase tickets
to attractions, shows or transportation.

No stars

48
1 star 2

2 stars
23

3 stars

4 stars 38

1
5 stars 3

10
20
30
40

Fig.1. Rostov-on-Don accommodation facilities

Bleisure tourism may appear to be a sustainable trend for the development of the hospitality industry, including the
development of business hotels in Rostov-on-Don. All signs point to the fact that the combination of bleisure travel
with recreation will become a significant and distinct segment of tourism for many years to come. With business travel
returning to the norm, and “digital nomads” and remote working still having to pay for work, now is a good time to make
sure that hoteliers are ready to increase the length of stay for business travelers and to generate additional revenue from
business travelers who want to disconnect from work and enjoy all the attractions of the Rostov region.

Discussion and Conclusion. The main conclusions of the study are as follows.

Favorable development of bleisure tourism and the organization of services for tourists traveling for both business and
leisure purposes is impossible without a successful combination of external and internal conditions, available resources
that have a direct impact on the daily work of the hotel, and competent management of this area of work.

Strategies for attracting Bleisure travelers by hospitality enterprises.

1. Hotel technology.

2. Fast and reliable Internet in workplaces.

3. Expansion of marketing channels for hotel services.

4. Developed personalization.

5. Showcasing hospitality and leisure amenities.
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6. Advertising the tourist attraction of the area.

7. Development and promotion of specific Bleasure offerings.

In order to attract tourists, it is necessary to:

— implement technology in hotels to make travel easier, as the NationalCarRental2019 State of Business Travel
Survey found that 93 % of frequent business travelers prefer brands that use such technology, from IoT devices in hotel
rooms, such as smart speakers, to the use of smartphone apps that enable contactless check-in, check-out and payments
at restaurants;

— provide guests with convenient workstations with reliable internet connectivity;

— partner with the right distribution channels, as working with corporate travel agents can be one way to increase the
number of travelers, as these travel agents specialize in arranging business travel and planning business events for their
clients;

— improve personalization, which has great appeal to bleisure travelers, as it often results in processes or services that
are more efficient and more accurate. From intelligent recommendations made based on customer data to the ability to
personalize hotel room environments such as smart heating controls, greater personalization can save time and increase
comfort, allowing business travelers to get work done quickly and free up free time;

— present their business and entertainment services. The typical tourist will certainly be interested in corporate
offerings such as private meeting rooms, laptop or phone charging ports and any 24-hour services that the hotel has to
offer. However, in addition to this, they may also be attracted by leisure facilities such as spas, saunas, gyms or fitness
centers, yoga areas, bars and bike rentals;

— advertise the attractions and surrounding infrastructure of nearby areas (museums, exhibition centers, theaters,
riverfront, restaurants);

— promoting package offers for bleisure tourists including a range of business packages and providing business
travelers with discounts on extra nights to encourage them to extend their trip, discounts on additional services and tickets
to local museums or events;

— developing a section for bleisure tourists on the hotel website, promoting bleisure offers in pre-stay emails and
including customer testimonials from bleisure travelers on social media platforms.

Thus, for business travelers, bleisure trips offer a number of benefits, including boosting moral spirit and increasing
the overall enjoyment of business travel. They also offer the opportunity to save on business travel costs, as the business
travel element is paid for by the business. This can provide an opportunity to take time off for people who are otherwise
unable to take it.

Businesses can also benefit from bleisure travel because the happier employees are, the more productive they become,
as well as the opportunity to enjoy leisure time can mean that employees who would otherwise be reluctant to travel for
the company will want to do so. The employee pays for the extended trip and the leisure activities they participate in, so
bleisure doesn’t usually cost more. It also allows business travelers to get a better understanding of the places they are
traveling to.

Meanwhile, for the travel industry, the growth of bleisure opens up the opportunity for business travelers to extend
their stay in hotels and therefore spend more money in time for their trip.
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